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Partners


WDCD werkt samen met IKEA Foundation, Nationale 

Postcode Loterij, gemeente Amsterdam, Ministerie van 

Buitenlandse Zaken en OCW, Nestle, HSBC, de VN e.a.




WAAR WE WERKEN

WDCD MEXICO

(WDCD HQ AMSTERDAM)

WDCD INDIA

(QUICKSAND / DESIGN VILLAGE DELHI)

WDCD JAPAN

(SHIBAURA HOUSE TOKYO)

WDCD MEXICO

(WDCD MEXICO TEAM)

WDCD KENYA

(KCIC NAIROBI)

WDCD BRAZIL

(MANDACARU SÃO PAULO)



WIE WE MOBILISEREN: DESIGNERS, CREATIEVE  
ONDERNEMERS EN LOKALE GEMEENSCHAPPEN

77%

OF AUDIENCE 


UNDER 30 YEARS

210,000

FOLLOWERS ACROSS


ALL OWNED PLATFORMS

7,618

PARTICIPANTS


DIRECTLY ENGAGED 

IN CHALLENGES

  MEXICO 18%

  BRAZIL 15%

  NL 6,9%

  US 5.5%

  INDIA 5%



HET MOBILISEREN VAN 
DESIGN INNOVATIE





SPEAKER – JULIA WATSON



SPEAKER – EDDY OPARA



BREAKOUT SESSION – GENDER, POWER, DESIGN



CHALLENGING 

DESIGNERS



WERELDWIJDE DESIGNCHALLENGES

8
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LOKALE &  
OUDE KENNIS



PACKING UP PFAS

TRANSFORMING PFAS-POLLUTED CLAY 
SOIL INTO CLEAN BRICKS





EEN  
ALTERNATIEVE


AIRCO



WINNER 


2018BEEHIVE

A NEW ALTERNATIVE 

TO COOL THE CITY



EEN  
REGENERATIEVE  

DOOD



LIVING COFFIN

A FULLY BIODEGRADABLE  
CASKET THAT TURNS INTO  
COMPOST WITHIN 45 DAYS

WINNER 


2021



DUURZAAM EN  
INCLUSIEF GELUID





HOE?





80%
OF THE ENVIRONMENTAL 

IMPACTS OF PRODUCTS  


ARE DETERMINED IN 

THE DESIGN PHASE 

45% 8,6%
OF THE WORLDWIDE CO2 

EMISSIONS ARE LINKED  
TO THE PRODUCTS AND  

MATERIALS WE USE EVERYDAY


OF THE WORLDS ECONOMY 

IS CURRENTLY CIRCULAR

WHY CIRCULAR DESIGN?

Source: EU Science Hub Source: Columbia Climate School Source:: Circle Economy

https://joint-research-centre.ec.europa.eu/scientific-activities/sustainable-product-policy_en
https://news.climate.columbia.edu/2020/12/16/buying-stuff-drives-climate-change/
https://www.circle-economy.com/news/our-world-is-now-only-8-6-circular








WHAT DESIGN CAN DO ACCELERATOR



WHAT DESIGN CAN DO ACCELERATOR

PEER TO PEER LEARNING  
IN WORKSHOPS

TOP NODGE MENTOREN 
IN MASTERCLASSES

PITCHEN OP HET HOOFDPODIUM  
TIJDENS WDCD LIVE



IMPACT WDCD CHALLENGES

7,618

PARTICIPANTS


DIRECTLY ENGAGED 

IN CHALLENGES

66

STARTUPS


ACCELERATED

80%

OF STARTUPS

ARE THRIVING

26+

EUROS OF INVESTMENT

RAISED BY STARTUPS
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• EEN WERELDWIJD NETWERK 

   MET DE BESTE ONTWERPERS







RICHARD@WHATDESIGNCANDO.COM 


